SOCIAL MEDIA PROFILETIPS -

Your social media profile is a great way to generate interest from potential employers,
so make sure you are consistent and be mindful of what you post and how you
present yourself.

It is worth remembering that potential employers may review your profile as a way of headhunting your skills. They may also use
your profile to identify your personal values and establish whether they align with the company’s values, so ensure your profile is a
good representation of who you are!
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— Keep it positive, engaging and active
— It is good to express passion and enthusiasm for what you do

— Take pride in what you do, and do not be afraid to showcase your achievements

— Celebrate success stories and collaborative achievements as they generate interest
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HOW LONG should
your post content be?

Keep sentences short where
possible, 50 words per post.

The length of content should
demonstrate quality over
quantity. If it is too long, you
are more likely to lose the
reader’s interest.

— Images of people should be natural
but appropriate

— Images should reflect the work you do

— Images of events or initiatives should
have a people focus, interactive and
engaging photos
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Use of
IMAGES...

Visuals attract more
attention! \When posting
content, share photos,
which compliment written
content and reflect who you
are and what you do:

Remember, being honest is crucial.
Making false claims or overselling your
achievements may make potential
employers believe you are not
trustworthy

HASHTAGS: \When and How to use them!

You should use them sparingly for maximum effect,

make sure your posts are current:

- If you use hashtags, don’t use more than five per post

— Don’t use spaces or punctuation in a hashtag

—Don’t use hashtags to tag people, use @ followed by their name instead
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When should you
use HUMOUR?

> <

Humour tends to inject
personality into content;
however, this should not
compromise the message
behind the content or make
the audience feel excluded
or uncomfortable.

Keep humour very light-hearted
and generic if you do use it, so that it
is more likely to be understood by the

majority of the audience
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